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Roadmap

• Bibliometric indicators: Author-level metrics h-index

• What is Altmetrics and why does it matter?

• Unique identifier for researchers: ORCID

• UIO-profile pages

• Social Media: LinkedIn

• Hands-On Workshop time!
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Bibliometric indicators: What are they?

- They are statistics

- Examples: citations, number of publication, h-index, Journal Impact Factor

- Only as precise as data they are based on

- Take time to accure

- They have limitations we should be aware

https://www.uib.no/en/ub/130425/bibliometric-analysis#principles-for-responsible-use-of-bibliometrics-at-the-university-of-bergen-library

https://mitt.uib.no/courses/29468/pages/bibliometric-indicators-introduction?module_item_id=233188

https://www.uib.no/en/ub/130425/bibliometric-analysis#principles-for-responsible-use-of-bibliometrics-at-the-university-of-bergen-library
https://mitt.uib.no/courses/29468/pages/bibliometric-indicators-introduction?module_item_id=233188


Page 6

h-index, hI

- Defined as the maximum value of h such that the given author/journal has 

published at least h papers that have each been cited at least h times

Bibliometric indicators: Author-level metrics

https://en.wikipedia.org/wiki/H-index

https://en.wikipedia.org/wiki/H-index
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h-index, hI

- Limitations:

- Affected by field

- Increases with career length → unfair for ECR

- Based on citations → can be manipulated

- Varies between different sources

Bibliometric indicators: Author-level metrics

https://en.wikipedia.org/wiki/H-index

https://en.wikipedia.org/wiki/H-index


h-index in three different databases for Prof. Anne Spurkland:

Bibliometric indicators: Author-level metrics - Example



- Alternative metrics

- Measure attention and indicate potential social, economic and cultural impact
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http://altmetrics.org/manifesto/

Altmetrics

http://altmetrics.org/manifesto/


https://jmla.pitt.edu/ojs/jmla/article/view/250/403
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Altmetrics

https://jmla.pitt.edu/ojs/jmla/article/view/250/403
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http://misc.altmetric.com.s3.amazonaws.com/materials/Altmetric%20for%20Publishers%20Intro%20Deck%20August%202018.pdf

Altmetrics

http://misc.altmetric.com.s3.amazonaws.com/materials/Altmetric%20for%20Publishers%20Intro%20Deck%20August%202018.pdf


- Alternative metrics

- Measure attention and indicate potential social, economic and cultural impact
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http://altmetrics.org/manifesto/

Altmetrics

PRO CON

Have an immediate 

impact

Potential for 

manipulation is high

http://altmetrics.org/manifesto/


Unique researcher identifiers: Why do you need them?

- Distinguishing between similarity of personal names:

- Name equivalence

- Name changes

- Different spelling and transliterations

- Abbreviations

- Multiple surnames

- Switching surname and first name

- …

https://www.nepjol.info/index.php/JPAHS/article/view/28840

https://academic.oup.com/asj/article/39/6/696/5320042

Ed Penz «Connecting research and researchers», 2013

https://doi.org/10.1103/PhysRevLett.99.230001
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https://www.nepjol.info/index.php/JPAHS/article/view/28840
https://academic.oup.com/asj/article/39/6/696/5320042
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwje5LaKwOzzAhXtlIsKHR6EAiYQFnoECAIQAQ&url=https%3A%2F%2Fwww.doi.org%2Ftopics%2Foutreach_dec13%2Fpentz_orcid_dec13.pptx&usg=AOvVaw2GkArQvdSFQuJnFw1zxy7v
https://doi.org/10.1103/PhysRevLett.99.230001


Unique researcher identifiers: Why do you need them?

- Distinguishing between similarity of personal names

- Correct attribution of your research outputs and activities

- Reliable contributions and affiliations

- Improving discoverability and recognition

https://info.orcid.org/benefits-for-researchers/
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https://info.orcid.org/benefits-for-researchers/


Unique researcher identifiers: How do you get them?

- Publisher based:

- Scopus Author ID (Elsevier) → automatically assigned during indexing of your

first paper

- ResearcherID (Clarivate Analytics) → integrated with Publons profile
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https://www.scopus.com/search/form.uri?display=authorLookup&clear=t&origin=searchbasic&txGid=21b5d18655dc3aae1eaac41c98fc97bb
https://publons.freshdesk.com/support/solutions/folders/12000017968


- ORCID (Open Researcher and Contributor ID)

- Must be created

- Already incorporated in National Research Archive

- Overview of publisher that require ORCID

- Direct import

- You own your own record

Unique researcher identifiers: How do you get them?

- Free:

- Google Scholar Author Profile

- Must be created
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https://orcid.org/
https://www.unit.no/prosjekter/nasjonalt-vitenarkiv
https://orcid.org/content/requiring-orcid-publication-workflows-open-letter
https://support.orcid.org/hc/en-us/articles/360006973653-Add-works-by-direct-import-from-other-systems
https://scholar.google.no/intl/en/scholar/citations.html#setup


ORCID record of Aleksander Refsum Jensenius

Unique researcher identifiers: Examples
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https://orcid.org/0000-0001-6171-8743


Visibility services: What are they?

- Online services helping you to:

- Promote yourselves and all your scholarly activities to a wider audience

- Connect to your peers easier
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Visibility services: What are they?
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https://twitter.com/tomgauld/status/808268915335897088/photo/1

https://twitter.com/tomgauld/status/808268915335897088/photo/1


Visibility services: How do you get them?
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- Majority you have to create yourself (often proprietary):

- Profiles on different professional and scholarly communities and networks

- ResearchGate, Academia.edu, LinkedIn,…



Visibility services: How do you get them?
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- Majority you have to create yourself (often proprietary):

- Profiles on different professional and scholarly communities and networks

- ResearchGate, Academia.edu, LinkedIn,…

- Websites

- Personal blogs and personal websites

- Wikis



Visibility services: How do you get them?
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- Majority you have to create yourself (often proprietary):

- Profiles on different professional and scholarly communities and networks

- ResearchGate, Academia.edu, LinkedIn,…

- Websites

- Personal blogs and personal websites

- Wikis

- Social media

- X/Twitter, Mastodon, Facebook, Instagram, …

- YouTube, TikTok,….



Visibility services: How do you get them?
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- Some are given to you automatically: 

- Personal profile pages at UiO

- How to edit your UiO profile page

https://www.uio.no/english/for-employees/support/profile/web/edit-profile-page.html


Build your UiO profile page

WHY, WHAT and HOW to build your personal profile at UiO. 

Research visibility



WHY: Be found

- Profiles are a top user scenario

- UiO rank high on Google
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WHAT: What is a profile page, and what is it not

− A digital business card

− A place to present your work at UiO

− Should be brief

− Should be clear

− Should be up to date

Your UiO profile is not …

•a private content site

•a CV
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WHAT: Who are your target audience?

− Fellow academics

− Media

− Students

Photo: 1+ 2: Microsoft stock, 3: UiO/Shane Colvin
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How: Spend some time on your profile

− In particular: your academic interests paragraph!

− Use trigger words
− How do people find you on Google?

− Trigger word/keyword/tag: the terms your target groups use when searching

− Clear language

“My research is within the field of health 

education. The project I am conducting is 

about communication between patients and 

health care professionals, as well as training 

in coping strategies for patients with 

pulmonary fibrosis. The project has an 

ethnographic approach.” 
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How: Spend some time on your text

- We browse the web
- Use short paragraphs

- Use subheadings

- Enhance important words

- Use bullets

- We search the web
- Choose tags and trigger words wisely

- Harmonise with your collegues’

- Tone of voice
- Not too personal, not too formal (e.g. write in 1st person, not 3rd)
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How: Add ons

- Projects

- Research group

- Cristin
- Keep up to date, and allow listing on your profile

- Don’t forget communication/dissemination

- Tags: reuse your Orcid tags

- Blogs: Link or list

- Twitter/X: add a feed
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Example

https://www.uv.uio.no/iped/english/people/aca/anjasam/index.html
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Example
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Example: Text

“My research is within the field of health 

education. The project I am conducting is 

about communication between patients and 

health care professionals, as well as training 

in coping strategies for patients with 

pulmonary fibrosis. The project has an 

ethnographic approach.” 

https://www.uv.uio.no/iped/english/people/aca/karlhr/index.html
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Example: Add dissimination and communication

https://www.jus.uio.no/ior/personer/vit/anineki/index.html
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Example: Add blogs

https://www.uv.uio.no/isp/personer/vit/kariabn/index.html
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Example: Add your X-feed

https://www.uv.uio.no/iped/english/people/aca/annikedh/index.html


Faculty of Educational Sciences Page 38

How: Be up to date!

•Keep your ambitions realistic!

• How much time do you have to 

spend on your profile?

• Use automatic feeding

• X/Twitter

• Blogs

• Other

• Put a reminder in your calender

• Update projects, teaching



Magnus

ILS
Marit Eline

IPED 

Marika

ISP

Gunnhild

CEMO
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Stock image

How: UiO Web Resources

• How to edit your profile page: https://www.uio.no/english/for-

employees/support/profile/web/edit-profile-page.html

• How to write for the web: https://www.uio.no/english/for-

employees/support/profile/web/how-to-write-for-the-web.html

• Universal design - check list: https://www.uio.no/english/for-

employees/support/profile/web/accessibility/checklist-for-universal-

design-on-uio.html

https://www.uio.no/english/for-employees/support/profile/web/edit-profile-page.html
https://www.uio.no/english/for-employees/support/profile/web/edit-profile-page.html
https://www.uio.no/english/for-employees/support/profile/web/how-to-write-for-the-web.html
https://www.uio.no/english/for-employees/support/profile/web/how-to-write-for-the-web.html
https://www.uio.no/english/for-employees/support/profile/web/accessibility/checklist-for-universal-design-on-uio.html
https://www.uio.no/english/for-employees/support/profile/web/accessibility/checklist-for-universal-design-on-uio.html
https://www.uio.no/english/for-employees/support/profile/web/accessibility/checklist-for-universal-design-on-uio.html


Why social media?
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Why social media?
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- Reach your target audience

- Find your people

- Make yourself available



Build your profile!
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- LinkedIn as a platform

- One of the fastest growing social media platforms

- How to use it?

Videos, pictures and short texts



Build your profile!
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- What is my goal?

- Who is my desired target audience?

- Why do I want to share my research?



Workshop Station 1: Build your record!

Open Researcher and Contributor ID

https://orcid.org/

- Register her: https://orcid.org/register

- ORCID help Center: https://support.orcid.org/hc/en-us

- Getting started

- Updating your record

- Direct import
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https://orcid.org/
https://orcid.org/register
https://support.orcid.org/hc/en-us
https://support.orcid.org/hc/en-us/articles/360006973653-Add-works-by-direct-import-from-other-systems


Workshop Station 1: Build your record!

Start by creating your ORCID by registering at https://orcid.org/

Follow help pages at https://support.orcid.org/hc/en-us

1. Add your affiliations

2. Add your published works by Search & Link / DOI / Manually

3. Set automatic updates

4. Adjust visibility!

5. Add your Education, Research interests, …

6. Add Keywords

7. Connect to other pages (UiO-profile page, LinkedIn,…)
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https://orcid.org/
https://support.orcid.org/hc/en-us
https://support.orcid.org/hc/en-us/articles/360006973133
https://support.orcid.org/hc/en-us/articles/360006971293-Auto-updates-in-third-party-systems-Crossref


Workshop Station 2: Build your profile!

How to edit your UiO profile page

- Add all your projects and research group affiliations

- Short background and/or Research interests

- Teaching, mentoring, supervising

- Connect to other social media and relevant services

- Remember to register all your activities in Cristin

- Get inspired by profile pages of other researchers within and 

outside of UiO
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https://www.uio.no/english/for-employees/support/profile/web/edit-profile-page.html


Workshop Station 2: Build your profile!

- Write a paragraph on your academic interests, no more than three or 

four lines.

Aim: To produce text, that is accessible to a wider audience, and which 

is focused on your research. This may be used in your online 

presentations such as ORCID, LinkedIn and the UiO personal profile.
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Workshop Station 3: Build your LinkedIn profile!

• Goal

What do you want to achieve with your LinkedIn profile?

• Audience

Find out who your desired target audience is.

• Purpose

Why does your research need to be on LinkedIn?

Aim: Make yourself and your research visible and available to 

your target audience.
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