
Så erobrer vi verden 

Berit Svendsen, Leder av Vipps' internasjonale satsning 



Key success factor
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Long time cooperation between
banks in Norway



Norway at the top of
digital evolution. Vipps 
as the key provider.

 Nearly everyone has and use an electronic ID

 Nearly cashless 

 Worlds lowest prices on card payments

 Nearly everyone have a digital wallet (Vipps)
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Fintech industry with an annual growth
5% and disruption

MACRO TRENDS

TECHNOLOGY TRENDS & 
NEW TECHNOLOGY

Biometric

Blockchain

Real-time account-to-account

Cryptography

Invisible POS

Big data VAS/lifestyle

Open API’s Fraud detection

AI /automation CloudIOT

NEW / NON-TRADITIONAL 
PLAYERS ENTERS THE ARENA

Hardware producers / OEM

Fintech’s

Retailers

Tech companies

SoMe companies

Payment gateways

Telecom

Chat Cloud

E-ID’s Digital wallets

NEW AND TRADITIONAL 
CHANNELS

Physical shops

Social media

Connected devices / IOT

Wearables

Self-service

Webshops Apps

TRADITIONAL PLAYERS IN 
TRADITIONAL VALUE CHAIN

Payment terminal provider

Payment infrastructure

Card issuers Acquirers

Card system Card processor

Invoice Direct debit / credit

Sales organisations Banks

GLOBALISATION / RULES & REGULATIONS / TECHNOLOGCIAL DISRUPTION / NEW CHANNELS / BIG DATA / BLOCKCHAIN / 
MOBILE DEVELOPMENT / INCREASED E-COMMERCE / NEW WAYS OF DIGITAL AUTHENTIFICATION / GLOCAL / DIGITISATION /   

MODERNISED PAYMENT INFRASTRUCTURES / CONTACTLESS / ACCESS TO ACCOUNT / OPEN BANKING /  FRAUD & SECURITY THREATS 



Battle for mobile money is 
one of the battles for 
digital supremacy
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Alipay: 

 2 bill worldwide in 2025

 Investments in Asia, Chinese tourists

 Accessing bank accounts

 QR-code

Apple pay
 Own brand

 Credit card companies

 NFC
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European network alliance means that Vipps 
will be available for Vippsere abroad
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I alt ble det foretatt 1 290 000 reiser til Spania i 2016

1,2 millioner norske
reisende per år



Opportunities

Europe

o 80 % of transactions based on cash
o Few national id successes except for 

the Nordic region
o EU is moving

Asia, Africa, South America

o Smart Africa initiative,
o Asia long tail countries
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Takk for meg
Berit Svendsen, Leder av Vipps' internasjonale satsning @
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